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1. Case Identifier 

Client Name: Jay Wheeler 

Current Role / Job Title: Recently Laid Off (Transitioning to Media / Content Writing) 

Department: Former Corporate Role (Non-Media) 

Training Date: 05/06/2025 

Industry / Sector: Media & Communications (Target Industry) 

Engagement Format: Virtual Coaching (Resume + Intensive Interview Prep) 

Length of Engagement: Initial Session + Resume/LinkedIn Follow-Up 

Primary Capacity Applied: ​
☐ Emotional Reference Point​
☐ Reality Check​
☐ Grounding Presence​
☐ Priority Compression​
☐ Timing Intelligence​
☐ Translation Between People​
☐ Misalignment Detection​
☐ Friction Reduction​
☐ Decision Clarity Under Pressure​
☐ Structural Thinking 

 

2. The Situation (Before) 

What was happening when we started working together? 

What was happening when we started working together? 

• She was laid off on the 26th and actively processing the emotional impact.​
• Severance: 2 weeks ($2,400). Financial urgency was immediate.​
• She signed up for unemployment.​
• Target compensation: $25–30/hour.​



 

• Desired shift into Media & Communications (content writing focus).​
• Previously appeared on TV ~20 years ago but dismissed it as “not relevant.”​
• Has attempted to re-enter media for the past 5 years without traction.​
• Lives in a compromise geographic location (city-oriented personality in rural area).​
• Does not want to commute more than 45 minutes.​
• Believes local networking is weak due to cultural mismatch.​
• Does not want to work in sales.​
• Husband is a teacher nearing pension; relocation unlikely.​
• Daughter is a professional actor (Cornell student).​
• Completed ~15 applications.​
• Claims many LinkedIn connections but minimal strategic use.​
• Reports “sucking at networking.”​
• Felt animosity at prior employer and internal rejection from media design division. 

She was emotionally raw and structurally scattered. 

3. The Core Problem 

The real problem was NOT talent or past exposure to media. 

The actual problem was: 

Narrative misalignment and geographic constraint under financial pressure. 

Specifically: 

• Dismissing relevant past media credibility​
• Resume not aligned to future-facing content role​
• LinkedIn not strategically positioned toward communications​
• Restrictive commute + location + compensation requirements​
• Emotional residue from previous employer​
• Under-leveraging LinkedIn network​
• No KPI-driven framing of writing or communications impact 

She wanted to “get back into media,” 

but her materials did not tell that story. 

 

4. The Capacity Applied (Intervention) 

Capacity Used: Structural Thinking + Translation Between People + Emotional Stabilization 

What this looked like in practice: 

• Reframed her TV experience as credibility, not irrelevance​
• Defined content writing as entry bridge into broader media lane​
• Clarified geographic radius constraints realistically (45-minute cap)​
• Encouraged Eastward job targeting where cultural fit feels stronger​



 

• Reviewed LinkedIn banner, tagline, photo, and positioning​
• Identified need for cohesive narrative: “I’ve been building toward media all along.”​
• Provided KPI framework for content/media performance metrics​
• Encouraged quantifiable bullet alignment even with estimated metrics​
• Flagged mixed messaging between resume title and LinkedIn title​
• Challenged weak, non-correlated bullet points 

The goal was not comfort. 

It was competitive positioning. 

 

5. Pain Removed (What Stopped) 

Before the session, her experience included: 

• Emotional animosity toward prior company​
• Dismissing her own media credibility​
• Scattered resume narrative​
• Generic bullet points​
• Underutilized LinkedIn​
• Belief that networking “doesn’t work”​
• Fear of bad job market messaging 

She was reacting to loss. 

Not architecting her pivot. 

6. Pain Replaced With (Internal Shift) 

That pain was replaced with: 

• Confidence in LinkedIn visual and headline upgrades​
• Understanding that all roles must point toward media​
• KPI awareness for content writing and media relations​
• Recognition that estimated metrics are acceptable​
• Clarity on aligning every past role to future narrative​
• Energy shift from defeat to creative rebuilding​
• Acceptance that pivot requires repositioning, not wishing 

She moved from:​
“I can’t get back in.” 

To:​
“I need to tell the right story.” 

 

7. The Result (After) 



 

As a result of the work: 

• LinkedIn banner, tagline, skills, and photo upgraded​
• Resume revisions initiated​
• KPI framework provided for measurable credibility​
• Content writing direction clarified as entry strategy​
• Geographic targeting refined​
• Messaging inconsistencies identified before submission​
• Client energized and engaged in narrative refinement 

Timeframe: Within initial session and immediate follow-up 

 

8. Day-to-Day Difference (Now) 

She now: 

• Views past TV exposure as leverage​
• Is aligning resume bullets toward communications outcomes​
• Is thinking in metrics rather than descriptions​
• Understands networking requires intentionality​
• Is targeting roles geographically with strategic awareness​
• Approaches LinkedIn as positioning infrastructure​
• Is rebuilding with urgency but more clarity 

This case reflects early-stage pivot stabilization under financial pressure — 

not skill deficiency, 

but narrative reconstruction under constraint. 

 


